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Social Marketing & Wood Stove
Changeouts
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Why conduct a focus group?

: Protectin
Warmingl) 1"

Health

PM Ozone

Standards Action
Days




Why conduct a focus group?

Getting
the kids
to soccer

practice Funny

smell in
the fridge

What did Mgrtgagg
| go upstairs
to get?




Wood Stove Changeout Focus Group
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Factors In decision to look for
a hew stove




&
©
-
(@)
o
-
O
(b
L
e
(T
@
(Jp]
(p]
D
-
(b
-
S
<




-
9
D~
5
v O
O '
5
& o
m.m
S 5
Dl(




D
O
)
)

D
'

-

Qv

&

>

D
L
)
O

-

@

=

=

o
1

-
&
©
S
o)
o
S
O




-
@)
S
©
O
=
@)
-
(-
>
S
©
b
A4
©
T




o
S
O
-
O
)
-
O
o
LL
©
-
O
O
S
T




)
2
=

o

S

S

(@)

s

-

b
O

©

-

O

O

S
T




=
@
-
%4
@
e
[®)
D
]
-
)
=
D
=
e
q0]
=




©
D
C
-
©
2L
D
=
e
qv]
=




)
-
o
=
©
>
=
o
>




qv]
=
@)
O
qv]
_I
=
@)
-
(-
>
S
©
b
A4
©
T




>
©
-
e
0p)
qv]
©
qv]
c
qv]
O
)
c
D
-
c
o
=
>
-
LL]




=
=
I
>
©
-
)
V)
qv]
©
qv]
-
©
@)
)
-
D
-
c
o
=
>
-
LL]




_n
@
=
qv]
-
S
@)
Y
=
D
L
)
(@)
=
(]
-
D
=
D
S
qu]
=
@)
1L




-
-
O

=
©
=
.
@

y—

=
b
S
o
S

O
b
D

Z




